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My name is Karen Mc Dermott. 

This presentation is 
Writing Your Bestseller 

If you have any questions during the 
presentation please type them in the 

comments and I will answer at the end. 
If you are watching after the live 

event my contact details are:  
publisher@serenitypress.org

hello@karenmcdermott.com.au
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Where to begin

THE FIRST STEP IS ALWAYS THE MOST IMPORTANT. 

Begin by setting a strong intention.
You follow that up by taking action. 
Bring a pen and paper with you always. 
Have a file for your book related inspiration, notes etc. 
Schedule in time to write, just like you would a client.
Get clear on the concept of your book. 
Begin! 





The framework of your book

BEING ORGANISED REDUCES OVERWHELM AND 
CONFUSION

What will your contents page look like? 
Think of 20 potential chapters.
Be inspired by books you love but make it your own.
Think thought leadership.
Your title is important. It holds the central concept of 
the book and your content should flow through that 
essence. 





Finding your writing flow
ONLY YOU CAN WRITE YOUR BOOK. 

Use a mind map (Next Slide)
Set a time that works for you to write, use your 21 
writing habit time to find when that is.
If you are a morning person consider getting up a little 
early to begin your day writing. You will be most 
connected to a dreamlike state and words flow easier. 
(Doing this will reflect well on all aspects of your day) 
Don't over think! Let words flow.
Your first draft is often messy, it is more important that 
it flows because that is when content gold occurs. 
Fuse personal story with knowledge and back up with 
research that is validated in the second draft. 





Research
BACKING UP YOUR THOUGHTS WITH EXAMPLES FROM 
OTHER SOURCES HELPS SUPPORT YOUR IDEA.

Who are the people that have influenced your journey? 
They are most familiar to you and can be valuable to 
your readers. 
You can research or hire someone to research facts 
and stats that align with the essence of your book that 
you can weave through. Do this when it feels right for 
you.
If you are fascinated by content related facts, your 
readers will be too, but they need to be backed up. 
Keep an ongoing file of what resources you use to 
have at the back of your book. Easier done as going 
along. 



What happens after the first 
draft.
YOU'VE TYPED 'THE END' WHAT NOW? 

Put it away for 2 weeks (if you can) and then read 
through it with a readers hat on. 
Print it out and go through it with a red pen, noting 
where you need to add content, validate content or 
make something more condensed.
When you know you have done all that you can, send it 
to your editor. 
Mentally detach until your editor gets back to you.
Take on board feedback and recommendations from 
editor that you feel are aligned with your vision for your 
book. 
Congratulations your almost print ready!!! 



Build your audience 
from day one.
BRING YOUR READERS ON A JOURNEY WITH YOU. 
 

Something Elizabeth Gilbert did well with Big Magic
Bring your readers on the journey. 
Build your readership/tribe/followers. 
Enjoy the process if you can.  
This will enable you to launch and possibly tour your 
book successfully. 



ANY QUESTIONS?



The Publisher's Mentor



Enrich Magazine 
 Everyone has a story to share. 

Issue Two: New Beginnings submissions now open. 

email: hello@karenmcdermott.com

Check out these magazines and more great titles at 
www.makingmagichappenacademy.com 


